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o [hinking outside the box.
O Promoting innovation and optimisation.

O Minimalist and bold accent

Thynk"



Thelinklogo can be used on all manner of materials with
editing, but you also have the other various colour options.
Always use the logo that contrasts the background colour.
For example, when using a white background, always use

the dark purple Thynk design. When using a dark
background, use the white Thynk logo with the pink accent.
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ThynkD Why Thynk? Blog Knowledge

Accent.

Using the square as an accent throughout, allows us to add
a creative touch to any branding materials and the website.

u
The square can be used as an accent or background, which TS S
also adds consistency and a uniqueness to the Thynk The Hospitality Cloud for R
orand.

Operational Excellence i I8 :

Thynk is designed by hoteliers for hoteliers to simplify and automate sales, operations,

and data management. Every process is easier, faster, and fully integrated.
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There should be ample space left surrounding the logo at

all time.

If NnO space is left between the logo and other elements, the

design will appear too busy and you should always aim for

clear and concise.

The logo should also not be stretched. y

Take the “n” from Thynk, and use this as the measure for any
margin surrounding the logo if necessary.

Leave at least the size of the letter “n” around the logo.
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Background Purple Logo Purple
H#HS72A4] #30D2849




o

Reqgular
Typography Sora
The font used in all Thynk marketing materials and branding ABCDE FG" |J KLM N OPQ RSTUVWXYZ

is Sora.

abcdefghijkimnopqgrstuvwxyz

This should not be altered.

O\
Sorais canis agreat font and is available using Google 1234567890|@£$ o &

Fonts, allowing for easy usage on web applications.

Light

SOra
ABCDEFGHIJKLMNOPORSTUVWXY/
apbcdefghijklmnopgrstuvwxyz
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o

D681gﬂ RU]eS =  [ollow guidelines as closely as possible

Follow the design rules carefully and closely for a strong
brand identity, with consistency throughout. =  Onlyusethe Thynk brand colours colours as specified

A brand always maintains professionalism when consistent.
= Uselogo at shown aspect ratios
= Do notchange or modify the logo 1n any way

= Don’t use any logo files except those of which that are provided

o DO not to use alternative fonts.
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